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1. FY20 had 53 weeks compared to 52 weeks in FY19. On a 52 week like-for-like basis, FY20 Group Sales saw an increase of 1.5% compared to FY19.

2 Excluding the receipt of the wage subsidy received, the Reported NPAT would have been a loss of $4.3 million.

3. Adjusted NPAT is a non-GAAP measure. A reconciliation between Adjusted and Statutory NPAT is located in note 5 of the financial statements (page 59)
4. Excluding weeks impacted by store closures during COVID-19 lockdown periods.

5. 30 The Warehouse and Warehouse Stationery stores and 75 Noel Leeming stores
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